
Content Marketing 
Simplified 

An online marketing strategy is made up of 

several important components. Each company 

needs to customize those parts to work best for 

their product and industry. Content is one piece 

of the puzzle that needs to be used correctly to 

optimize effectiveness of the entire strategy. 

Valuable and relevant content comes in different 

forms like text, infographics, video, and other images, easily shared between blog and social media platforms. As 

you continue to provide this content, you will be raising brand awareness and reputation. 

 

Things to Keep in Mind 

Customers face so much content online that scanning the material has become standard practice and making 

content more concise is necessary to generate immediate interest. This is easier to do if you know your audience 

well. Therefore, start with your specific audience in mind before attempting to develop that content and 

determining the best channels to use.  

 

Today’s online content marketing is leaning toward the use of pull marketing, so you won’t want to focus on 

weekly specials, lists of services, or “outstanding performance” messages. Instead, content marketing attempts to 

attract and retain an audience by giving them something they truly value and choose to read. Creativity is at the 

heart of getting this done. Differentiating yourself from the competition through content can turn leads into sales 

when done correctly. 

 

Using Proper Content  

Remember content marketing is part of your total strategy and not the entire approach, but these are some simple 

rules to follow: 

• Produce interesting topics that still pertain to your industry or product in some way 

• Use social networks to promote blog material and increase visibility 

• Create scan-able content with short paragraphs, sub-headings, bulleted lists, and precise wording 

• Research a few tips on how to write, format, and test content that draws people in to read, follow or 

purchase  

• Emphasize written content with visual display and color 

 

Processing the Content 
Reading online is a 25% slower process than reading print. Each content feature is competing for your attention 

through, photos, headlines, colors, links and buttons. It creates interest, but with the potential for distraction. 

Screen layouts make eyes jump around left, right, up and down, we blink less, this can cause headaches, and 

eventual frustration. Create a sense of visual balance. Make content writing an abbreviated process with details 



found elsewhere using a link if needed. White space is a design element that takes the place of additional 

movement and fluff. 

 

If your business is one of many using the average 3% of resources towards marketing, be sure you are doing it 

right. If this is not in your skill set, hire the right marketing agency to make sure you optimize this part of your 

marketing strategy.  

 


