
Best ways to Differentiate Yourself Online 

 

Differentiating yourself from others inspires confidence in those around you.  It shows that you are comfortable 

trying new things and incorporating what is unique and distinctively valuable instead of relying on established and 

often dated perceptions. This personal sense of self carries over to relationships we create and business concepts 

we generate. The thing that motivates us to take pride in our moral compass and exclusive talents can be what 

makes our business stand out from the rest. 

Deconstruct Your Mental Process 
Your business is built by you and contains your personalized fingerprint. Examine your original thought process for 

beginning your company to find the basis for why you felt your business would be better than your competitors. 

Don’t underestimate your ideas because they are usually better than you realize and only you can adequately 

explain why. This means that only you can clarify what sets your product or service apart from the rest. You are not 

just selling this concept; you are representing an idea or situation that your audience will want to gravitate toward. 

Practice Empathy 
When you are focusing on the customer solution, step into their shoes and show them that it’s not just your 

materials and features that will improve their lives, but your vision of how a company should operate and 

appreciate its customers. There are plenty of products and services out there, but you’ll treat them with respect 

and make it a fun experience. They will choose your environment. 

The Right Combination of Push and Pull  
Customers often ready themselves to make purchases by having a set of expectations based on past experience. 

Take them in a less predictable direction by highlighting the emotional investment, having accessible information, 

a simple process, and a new way of thinking. Let them come to you when they have finished evaluating your offer 

and determined a need. If they believe in you and your process, they will return prepared to purchase and share 

their discovery with others.  

Know What Works 

Your online presence should reflect your thinking with the latest tools and strategies that make you searchable 

across several platforms and devices with updated ideas and fresh presentations. Don’t exaggerate what your 



company offers; keep it simple and honest. You know you have great content if it gets their attention in 30 

seconds, makes them want to sign up for a free offer, engage with comments, or download free webinars. Monitor 

reactions and note best times of day for responses, the demographics being used, and the trends that led you to 

your targeted audience. Be approachable and consistently available to solve the consumer’s problem.  

Advice 

Remember that your competition is no longer local. Online industries are worldwide. Know your goals, messages, 

and advantages that separate you from others and result in a lifestyle improvement and better customer 

relationships. Remove any clutter from your websites and social sites so you are easy to identify and find when 

visitors need you. Embrace technology and change, bolster positive reactions and be flexible to stay sharp. 

Creativity within your niche is paramount. Hire an agency to work with you if that is what it takes to get you there. 

 


